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Figure 2: Customer Bill Impacts Reflective of Using Different Methods for Classifying Distribution Mains
BASE VS. BASE

PHU - May 2
Minimum System 

Study as filed
80% Dem / 20% 

Cust

Zero-Intercept
65% Dem / 20% 

Cust

Diameter-Length
67% Dem / 33% 

Cust

IGU Approach 
24% Dem / 76% 

Cust

Undertaking 
13% Demand / 
87% Customer

1 Load % % % % %
2 Factor
3
4 Small General Service 5.0% 5.6% 5.6% 7.6% 8.1%
5 4.9% 5.7% 5.6% 8.2% 8.8%
6 (Typical Residential Customer) 4.9% 5.7% 5.6% 8.2% 8.9%
7 4.8% 5.7% 5.6% 8.4% 9.1%
8 4.8% 5.8% 5.6% 8.5% 9.2%
9 4.8% 5.8% 5.7% 8.6% 9.3%

10 4.7% 5.8% 5.7% 9.0% 9.8%
11
12 Large General Service 6.4% 5.5% 5.6% 3.1% 2.4%
13 5.1% 3.9% 4.1% 0.7% -0.2%
14 4.7% 3.4% 3.6% -0.1% -1.0%
15
16 HVF (Sales Service) 25% 3.2% 1.7% 1.9% -2.3% -3.4%
17 40% 3.3% 2.1% 2.3% -1.1% -2.0%
18 40% 2.7% 1.5% 1.7% -1.8% -2.7%
19 40% 2.3% 1.1% 1.2% -2.4% -3.4%
20 40% 2.0% 0.8% 0.9% -2.8% -3.7%
21 40% 1.9% 0.7% 0.8% -2.9% -3.9%
22 75% 3.7% 2.9% 3.0% 0.5% -0.1%
23 75% 3.4% 2.5% 2.6% 0.1% -0.6%
24 75% 2.8% 1.9% 2.0% -0.7% -1.4%
25 75% 2.3% 1.3% 1.5% -1.3% -2.0%
26 75% 2.0% 1.0% 1.2% -1.7% -2.4%
27 75% 1.9% 0.9% 1.0% -1.8% -2.6%
28
29 HVF (T-Service) 40% 27.9% 21.1% 21.9% 1.6% -3.6%
30 40% 29.1% 21.3% 22.3% -1.0% -7.0%
31 40% 29.3% 21.3% 22.3% -1.4% -7.4%
32 75% 28.2% 22.0% 22.8% 4.6% 0.0%
33 75% 29.9% 22.5% 23.4% 1.6% -4.0%
34 75% 30.1% 22.5% 23.5% 1.1% -4.6%
35
36 MLC (Sales Service) 40% -4.6% -4.6% -4.6% -4.6% -4.5%
37 40% -5.0% -5.0% -5.0% -5.0% -5.0%
38 40% -5.1% -5.1% -5.1% -5.1% -5.1%
39 75% -2.2% -2.2% -2.2% -2.2% -2.2%
40 75% -2.6% -2.6% -2.6% -2.6% -2.6%
41 75% -2.7% -2.7% -2.7% -2.7% -2.7%
42 75% -2.7% -2.7% -2.7% -2.7% -2.7%
43
44 MLC (T- Service) 40% 2.1% 2.1% 2.1% 2.2% 2.2%
45 40% 2.0% 2.0% 2.0% 2.1% 2.1%
46 40% 1.8% 1.8% 1.8% 1.8% 1.8%
47 75% 6.8% 6.9% 6.9% 7.0% 7.0%
48 75% 6.7% 6.8% 6.8% 6.9% 6.9%
49 75% 6.5% 6.5% 6.5% 6.6% 6.6%
50
51 Special Contract
52
53 Power Stations
54
55 Interruptible Sales 25% 11.4% 9.7% 9.9% 4.8% 3.5%
56 40% 8.5% 7.1% 7.3% 3.0% 1.9%
57 40% 8.0% 6.6% 6.8% 2.4% 1.2%
58 75% 8.1% 7.2% 7.3% 4.5% 3.8%
59 75% 6.7% 5.7% 5.9% 2.8% 1.9%
60 75% 6.2% 5.2% 5.3% 2.1% 1.2%
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